Over the last decade, media-the means by which we communicate-has evolved significantly. Television, radio, and print newspapers and magazines were once the primary means to obtain news and information. However, the rapid evolution of the Internet and mobile technology has generated new media platforms and expanded the universe of information creators, producers, and distributors. Media information once flowed in one direction, but the expansion of the field has made the movement more diffuse.
As demand for media funding continues to rise, these gaps are the most important ones to watch-especially considering the 2011 Federal Communications Commission report, The Information Needs of Communities, which called for philanthropy to play a bigger role in supporting media. 1 Since this is a baseline assessment, it will be crucial to see how media grantmaking evolves. 
dAtA HiGHliGHtS
Media is a very broad term that means different things to different people. For the purposes of this report, media-related grantmaking activity includes substantive work in media such as journalism and media policy, infrastructure activities such as broadband installation, and activities that use media as a means to an end, such as educational programs broadcast on television.
deFininG MediA
Journalism, News, and Information the field which describes journalism, public information, and public education provided through media outlets. Includes general news and information, reporting on current events, stories and information in specific subject areas, and public service announcements.
Media access and Policy the right and ability of the public to have direct access to media content and the right and ability of a content provider to have direct access to the public. this includes access to appropriate technologies, full and complete data, a wide range of information sources, and resources that allow transparency and comprehensibility in communication.
Media applications and tools Electronic technology and software that assist in the creation, structuring, and delivery of information, communications, data, entertainment, artwork, and other content. these technologies are often interactive, digital, networked, and/or user-generated.
Media Platforms
Newspaper, television, cable, video, film, website, or radio production; training and programming; and/or educational programs related to the media. this category also includes associations of writers.
telecommunications Infrastructure Information and communications technology and the services which provide, maintain, and manage them. this includes telecommunications utilities, equipment, and services, Internet provision and governance, "cloud" data processing and management, and other large-scale digital services.
this is the MOst cOMPREHENsIVE and detailed picture of media-related funding by foundations to date.
this report provides a useful baseline to tRack FOuNdatION suPPORt of media over time.
In addition to this report, the project includes an interactive visualization tool with maps and charts and a searchable knowledge center with mediarelated publications and studies. created by the Foundation center with guidance from the project's advisory committee, both tools can be found on the Media Impact Funders website (mediaimpactfunders.org).
Background
Over the last decade, media-the means by which we communicate-has evolved significantly. Television, radio, and print newspapers and magazines were once the primary means to obtain news and information. However, the rapid evolution of the Internet and mobile technology has generated new media platforms and expanded the universe of information creators, producers, and distributors. Media information once flowed in one direction, but the expansion of the field has made the movement more diffuse.
Recent data from the Pew Internet & American Life Project capture these trends:
Over two-thirds of the U.S. adult population access local news through a mix of traditional, Web-based, and mobile media This project builds on previous work that has examined foundation support for media. Some of this earlier research examined specific aspects of media-related support, such as public broadcasting and news and information. 5 Other studies highlighted media-related funding activity among a subset of foundations. 6 And still other research provided a big picture view of public and private funding for media across multiple media-related domains. 7 This work expands upon the earlier studies by providing a comprehensive and detailed view of media-related funding across different types of subjects. It also serves as a useful baseline for tracking foundation support for media-related activities over time.
Methodology
This work began with an extensive review of the Foundation Center's taxonomy which is used to categorize grantmaking activity. An advisory committee, composed of individuals leading media-related work at their respective philanthropic, research, and nonprofit organizations, was engaged in this review process throughout 2012.
For the purposes of getting a comprehensive picture of media-related grantmaking activity, we include in our definition of media: journalism (both the practice and education) policies and other efforts that support equitable access and rights to disseminate information (e.g., freedom of expression and media literacy)
Applications and tools that create and structure the delivery of information (e.g., geographic information systems and Drupal) platforms through which information is communicated (e.g., television, print, and mobile) infrastructure that enables communication to occur (e.g., broadband)
Within these areas, multiple sub-categories were established to get a more nuanced picture of media funding. This resulted in a 29-code taxonomy to capture mediarelated grantmaking activities in five major areas: journalism, news, and information; Media Access and policy; Media Applications and Tools; Media platforms; and Telecommunications infrastructure. The Foundation Center team used this taxonomy to retroactively code grants back to 2009. All grants moving forward will be coded using the new taxonomy. This taxonomy will also be revisited over time for additional refinement, as necessary.
The data highlighted in this report are based on the Foundation Center's annual research data sets which include all grants of $10,000 or more awarded to organizations by more than 1,000 of the largest private and community foundations in the U.S., including the top 15 funders in most states (see "Types of Foundations, 2009-2011" on page 9). One public charity was also included (Robert R. McCormick Foundation) because of the level of funding it provides to media-related activities. Grants that received at least one media-related activity code were included in the set. Excluded from these analyses are grants that were awarded to support activities outside of the U.S. The Foundation Center research set captures a little over half of all grantmaking activity in the U.S. All grants were authorized between 2009 and 2011. in the case of multi-year grants, all dollars were allocated to the year the grant was authorized.
total Foundation Funding for Media in the U.S.
From 2009 to 2011, over 1,000 foundations authorized more than $1.86 billion in media-related grants. Trends across the three years show that while the number of funders has remained steady, the number of grantee organizations, total number of grants, and total grant dollars authorized have increased over time. While less than 4 percent of total grant dollars for domestic purposes went to support media-related activities, the share of media-related grantmaking increased between 2009 and 2011. This increase reflects the fact that media-related grantmaking grew at a faster rate than grantmaking overall between 2009 and 2011 (21 percent vs. 5.8 percent, respectively). If treated as a single category, media-related grantmaking would have ranked seventh in domestic grantmaking in 2011 ($687.6 million), placing it just behind environment ($1.5 billion) and just ahead of science and technology ($535 million), religion ($471 million), and the social sciences ($234 million).
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It is difficult to determine how these funding estimates compare to previous studies because the nature of earlier studies differed significantly from this one. However, given the scope of this project, this is the most comprehensive estimate to date of foundation giving for media-related activities. 
22%
Total exceeds 100 percent because grants may be for multiple types of support and thus are counted more than once.
* 95 percent of funds went to support the Newseum.
Total exceeds 100 percent due to rounding. This research data set includes 1,011 foundations categorized above and the addition of one grantmaking public charity.
Some large media organizations may not appear on this list if significant proportions of their funding came from individuals or public charities. This study focuses specifically on the giving of private and community foundations. * The data reported on pages 12-17 are based on the primary media-related activity. Eight-two percent of grants had only one media-related activity. The remaining 18 percent of grants were coded with more than one media-related activity. Of these, nearly all were coded according to the primary substantive media-related activity (e.g., a grant with investigative journalism and television activity was coded as investigative journalism). For a little over 1 percent of grants analyzed, it wasn't possible to assign a primary code. These grants are captured under "media, multiple areas." 
24%
In 2011, the Open society Institute made a $900,000 grant to the New Orleans coalition on Open Governance to promote community engagement in civic discussions and decisions and to increase access to public data and information.
Some large media organizations may not appear on this list if significant proportions of their funding came from individuals or public charities. This study focuses specifically on the giving of private and community foundations.
Media Applications and tools: A closer look
Overall, the share of grant dollars and activity related to media applications and tools increased over time ( Some large media organizations may not appear on this list if significant proportions of their funding came from individuals or public charities. This study focuses specifically on the giving of private and community foundations.
